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DISCUSSION & ENGAGEMENT GUIDE 
 

Produced by Michael Epstein, GOING TO WAR is a production of Twin Cities PBS in association with 
Vulcan Productions and PBS. Major funding is also provided by the Corporation for Public Broadcasting. 

Additional support provided by The Weber Family and Mr. and Mrs. Frederick W. Smith. 
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What you did in war will always be a part of your past,  
part of what defines you. But when you tell your story  

without fear and others listen without judgment  
— we all become whole. 

 
– Karl Marlantes, Vietnam veteran 
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ABOUT THE FILM 

War is life multiplied by some number 

that no one has ever heard of.  
 – Sebastian Junger, Journalist and filmmaker 

 
War is the ultimate paradox. Filled with terror, pain and grief, it also brings exhilaration, a profound 
sense of purpose, and feelings of brotherhood—even love. GOING TO WAR helps us make sense of 
this paradox and gets to the heart of what it’s like to be a soldier in times of war. 

 
Leading our exploration are two extraordinary men who serve as on-camera guides. Sebastian 
Junger (The Perfect Storm) is the director of the Academy Award-nominated film Restrepo, which 
vividly evokes the reality of combat in Afghanistan. Karl Marlantes, a highly decorated Marine 
officer, is the author of the bestselling Vietnam combat novel Matterhorn and the fearless memoir 
What It is Like to Go to War. 

 
Both Junger and Marlantes bring firsthand experience, 
hard-won wisdom, and an abiding commitment to 
telling the soldier’s story with insight and unflinching 
candor. Drawing on a range of disciplines they will shed 
new light on the realities all soldiers know: the 
brotherhood forged in battle; the overriding sense of 
purpose; the feelings that accompany fighting and 
killing; the grief over loss of friends; and the alienation 
that often follows the soldier on his or her return.  
 
While there have been innumerable books and media 
projects about war and wars throughout history, there 
have been just a handful of works that have explored the 
psychological, societal, and pervasive human experience 
of the warrior regardless of conflict. This is the fresh 
terrain of GOING TO WAR. 
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GET INVOLVED 

 
This community viewing guide is designed to help individuals and communities discuss ideas for 
supporting veterans and families, and the issues that they face at war and at home.  

 

Hosting a GOING TO WAR screening can be an effective way to gather people and initiate 

conversations about war and its impact on individuals, families, and society. Although we have 

been at war for thousands of years, there are still misconceptions about the warrior’s 

experience in combat and the unique needs for support when returning home from war.  

 

As author Sebastian Junger says in the film:  

“When we ask soldiers to go fight, it’s not just another job.  

We’re asking them to kill other people for us, and that means that  

because they have a moral burden that’s inherent in their job,  

we have a moral obligation to think about it.” 

 

Whether you’re hosting an event in your living room or at a community event space, this guide 

will help you create the welcoming atmosphere and tone needed for open, meaningful 

discussion where all viewpoints are invited, honored, and respected. It will also offer suggested 

discussion questions to spark meaningful dialogue and sharing of diverse viewpoints. 

 
HOW TO WATCH THE FILM 
 

 Watch Premiere on PBS: May 28, 2018 9/8c (check local listings) 

 Stream online at pbs.org/GoingToWar  

 Purchase the DVD at pbs.org/GoingToWar 
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HOSTING AN EVENT 
 
TIPS FOR HOSTING A SUCCESSFUL EVENT 
 
Whether you’re hosting an event in your living room or at a community event space, these tips 

will help you create the welcoming atmosphere and tone needed for open, meaningful 

discussion where all viewpoints are invited, honored and respected. 

1. Define the Purpose. You may have a few goals in mind, so identifying them can be 

helpful in providing a focus for the event, selecting any partners and determining the 

appropriate audience. 

 

2. Identify Partners. Working with others has several advantages including identifying 

space, gathering diverse audiences, and promoting the event. First look at your personal 

network and already established relationships. Then consider reaching out to local 

community organizations and institutions and individuals who may be interested in 

participating. 

 

3. Select a Location. Consider locations that are centrally located and easy to get to. 

Partnering can also help to find locations that would be free of charge. Libraries often 

offer free space to individuals and community groups. You’ll also need to make sure you 

have the right equipment, including items like a microphone, television or screen and 

projector, if necessary. 

 

4. Determine a format. Develop an agenda for the event, even if only used for your 

purposes. Consider length, as well as time allotted for opening and closing remarks. 

 

5. Food & Prizes: Ask local businesses to support your activities by donating refreshments 

for attendees or gift cards for event volunteers. 

 

6. Promote the screening. If the screening is open to the public, promote the screening via 

email, social networks, word-of-mouth, and flyers. Coordinating an RSVP system can 

allow you to track the number of estimated attendees and send reminders. 

 

7. Follow-up. Consider how you will follow-up with audience members. Will it be via 

email? Will you give active participants an opportunity to gather in the future? Consider 

providing participants with an evaluation form to rate their experience. 
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TIPS FOR FOSTERING MEANINGFUL DIALOGUE 
 

When hosting a screening, it is important to create a safe, comfortable space to discuss the 

varied reactions that the film might elicit. Here are some tips to facilitate an engaging, healthy, 

and meaningful conversation. 

 
Set the stage. In order for people to participate in discussions about sensitive subjects, they 

need to feel safe and not fear retaliation for comments they make during the discussion. It is 

best to establish a supportive atmosphere with ground rules for discussions early in the session. 

Encourage audience members to: 

 Listen respectfully, without interrupting. 

 Respect one another’s views. 

 Criticize ideas, not individuals. 

 Avoid blame and speculation. 

 Avoid inflammatory language. 

 
Recognize the diversity of your audience. It is important to remember that each audience 

member comes from a diverse background and has had different experiences. See this diversity 

as an asset. Authentic opportunities for learning happen when people are exposed to many 

different perspectives. 

 
Set an objective for the discussion. To get the most out of your discussion, set a clear focus and 

agenda. 

 
Be an active facilitator. You should neither dominate the discussion nor merely passively 

observe. Your role as the facilitator should include intervening in the discussion to: 

 Provide reminders about respecting the right of others to have differing opinions. 

 Re-word questions posed by participants. 

 Correct misinformation. 

 Ask for clarification. 

 Review the main points. 

 
Foster civility. There is a good chance that discussions about sensitive topics may become 

heated. The main goal of fostering civility is to protect your audience members from feeling 

personally attacked. Make sure participants understand that it is okay to disagree, but keep 

comments focused on the ideas and not the people who share their ideas. 

 

Be prepared to deal with tense or emotional moments. When discussing sensitive issues or 

difficult topics, it is very possible that some people will get angry or upset. If this happens, 

remain calm and try to turn it into a learning experience. Do not avoid the issue, but do defer it 

until you make a plan for dealing with it if necessary. 
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PROMOTING YOUR EFFORTS 
 
How you implement your GOING TO WAR event is up to you—there’s no single right way to 

inspire your population to learn more about the veteran experience. But here are a few quick 

tips on sharing the word about your event, whatever it might be. 

 

1. Download GOING TO WAR promotional tools at https://bit.ly/2K3LuCV. 

 

2. Piggyback on existing tools. Ask potential participants to include an announcement in 

their groups’ e-newsletter or offer the information on their website.  

 

3. Spread the word. If possible, pass out fliers to members of your target audience. For 

example, if your event addresses veterans at a particular organization, distribute 

promotional collateral in places your target audience convenes. And of course, 

encourage potential participants to invite friends and family members to join. 

 

4. Get social! Use the social media outline provided in the toolkit for suggested tweets and 

Facebook posts. Ask your partners to use their networks to help get the word out. 

 

5. Reward those who help spread the word. Offer a prize (like a restaurant gift certificate 

or discount on a local performance) to the partner, department, team, or group who 

encourages the most people to participate in the event. 

 

6. Extend personal invitations. These are the best way to engage participants. Ask 

everyone involved to personally invite potential audience members. 

 

 

 

Don’t forget to share highlights 

from your event by using the 

official Hashtag: 

 

#GoingToWarFilmPBS 
 
 
 
 

https://bit.ly/2K3LuCV
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DISCUSSION QUESTIONS 
 
Documentaries offer a unique opportunity to convene conversations. As you watch GOING TO 

WAR think about the questions you might ask participants during your own screening event or 

select some from the list below to get started.  

1. Iraq veteran Tyson Manker says: “My understanding of boot camp was based off the 

movie Full Metal Jacket.  As real as Stanley Kubrick’s version of Marine Corps boot camp 

is, uh, it’s a light version.”  

 

What shapes our perceptions about what it’s like to go to war? 

 

 

2. Author Sebastian Junger says: “We like to think of war as an aberration—but there’s 

scarcely been a culture or a time when we’ve not been at war. It’s universal.”  

 

Discuss this statement: what factors get us into war in the first place? Why has war 

occurred for millennia? 

 

 

3. Taking human life transgresses long standing societal moral norms. Sometimes soldiers 

objectify and deny the humanity of enemy combatants, which can seem to lessen the 

personal moral burden of killing in the short term. “They’re Gooks, they’re Towelheads, 

they’re Hajiis, they’re Krauts, they’re Nips. I mean we have lots of names that allow us 

to fool ourselves that they’re not really human beings. You are just facing your enemy.”  

 

Discuss this perspective shared by Karl Marlantes. Have you experienced or witnessed 

this phenomenon in areas of your life?  

 

 

4. Veteran Dennis Eller says, “I f*ing hate civilian life. I mean, it sounds horrible, but I do. I 

mean, don’t get me wrong, I wouldn’t go back to the military. It controls your life way 

too much, but you don’t have the same brotherhood and camaraderie...” 

 

Was this surprising to you? Why do you think that many veterans are more comfortable 

at war than living a civilian life? 

 

 

5. Veteran Ron Dorsey says: “And I remember sitting there at the breakfast table one 

morning, and she said, ‘Ronnie, I miss the old Ronnie.’ I looked at her. I said, ‘Mom, I 

want you to know right now, that guy was killed in Nam and he’s not coming back.’”  

 

How does war change soldiers? Why do these changes often last a lifetime? 
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6. Tyson Manker says in the film, “I wish more of the American public understood war the 

way that warriors understand war, because we would be much more frugal as a nation 

in our use of young women and men who are dying right now still.”   

 

How have your perceptions about war changed as a result of watching this? If you 

served, what do you wish that civilians understood about war? 

 

 

7. Sebastian Junger says: “I think the great struggle for families and friends of veterans is 

how to gain access to what their loved one went through. Civilians don’t even 

understand that they have permission to ask the question.”  

 

  What tools do we have today to ask for and share war experiences? 

 

 

8. Veteran Harrison Manyoma says that it is very important for veterans to tell stories 

about their experience “and when we're able to do that, we start to feel safe, and we 

start to forgive ourselves.” Sebastian Junger adds, “The act of sharing and listening to 

stories about war can be a profound and potent way to incorporate warriors back into 

civilian life.” 

 

Why is sharing so important?  

 

 

9. Veteran M.J. Hegar says, “When people say thank you for your service, and most vets 

will tell you this, it’s a very awkward moment. I don’t want to be thanked, what do you 

say, you’re welcome?” Veteran Lisa Crutch says, “I don’t know how to receive that.  It’s, 

‘Oh, you’re a hero!’ and ‘Thank you for your service.’ No, no, no, because I’m just doing 

my job.”   

 

Are you surprised that veterans feel this way? What are other ways to recognize service? 

If you served, how do you want to be thanked? 

 

 

10. Sebastian Junger says, “When we ask soldiers to go fight, it’s not just another job. We’re 

asking them to kill other people for us, and that means that because they have a moral 

burden that’s inherent in their job, we have a moral obligation to think about it.” 

 

How can we continue to talk about this, better understand, and support those in the 

military service? 
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GO DEEPER 
 
A program website complements the film with resources for engaging in taking a deeper look 

into the experiences of war: 

 

pbs.org/GoingToWar 

 

 Streaming video of the program 

 Theme sections include a collection of essays and supporting media such as:  

o Why we need to know about war 

o Voices from the past 

o Combat  

o Coming home 

 Local Stories 

 Veteran resources 
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VETERAN SUPPORT  

We recognize that some scenes in GOING TO WAR 

may be difficult for those who served, and families 

that have a family member at war. We offer a few 

national resources to turn to should you need 

support from trusted professionals: 

 

Lifeline for Vets  
Connects callers to another veteran of America’s armed forces. This hotline is “vets serving vets” and 
provides needed help to veterans, their friends, and families. It is toll-free and answered by a real 
person (not a phone tree).  
(888) 777-4443 Calls taken Monday-Friday, 8:00-4:00 CT | https://nvf.org/lifeline-for-vets/ 
 

 (877) WAR-VETS (927-8387)  
Looking to talk to a fellow veteran about your time in the military or transition home? The Vet Center 
Call Center is a 24/7 confidential place where you can talk to fellow Veterans and get connected to your 
local VA Vet Center and other services you earned through your service. 
(877) WAR-VETS (927-8387) | https://www.vetcenter.va.gov/media/Call-Center-PSA.asp 
 

Veterans Crisis Line  
Veterans in crisis and their families and friends can connect to qualified, caring Department of Veterans 
Affairs responders through a confidential toll-free hotline, online chat, or text. Responders are live, not 
recorded, and can be reached 24/7. 
(800) 273-8255, Press 1; Or text a message to 838255 | https://www.veteranscrisisline.net/ 
 

Give an Hour 
Give an Hour is dedicated to meeting the mental health needs of the troops and families affected by 
their time of service by providing counseling and treatment for anxiety, depression, substance abuse, 
post-traumatic stress disorder, traumatic brain injuries, sexual health and intimacy concerns, and loss 
and grieving.  
https://giveanhour.org/ | Give an Hour does not provide emergency services. For immediate help: Call 
the National Suicide Prevention Lifeline at 1-800-273-8255, Veterans press 1. OR text SIGNS to 741741. 
 

Headstrong 
Headstrong offers evidence-based, cost-free, stigma-free, and frictionless mental health treatment for 
post-9/11 military veterans.  
http://getheadstrong.org/  | If you are in immediate crisis, please contact the Veterans Crisis Line at 
(800) 273-8255. 
 

Veterans History Project  
For veterans who want to share their stories, the Library of Congress’s Veteran’s History Project has 
excellent materials and a proven process for gathering and preserving veterans’ stories. VHP’s purpose 
is to collect, preserve, and make accessible the personal accounts of America’s wartime veterans so 
future generations may hear directly from veterans and better understand their selfless service.  
(202) 707-4916 | www.loc.gov/vets 

https://nvf.org/lifeline-for-vets/
https://www.vetcenter.va.gov/media/Call-Center-PSA.asp
https://www.veteranscrisisline.net/
https://giveanhour.org/
http://getheadstrong.org/
http://www.loc.gov/vets
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FEATURED IN THE FILM 
 

KARL MARLANTES 
 
Karl Marlantes grew up in a small 
town in Oregon. A graduate of Yale 
University and a Rhodes Scholar at 
Oxford, he served as a Marine Corps 
Lieutenant in Vietnam, where he was 
awarded the Navy Cross, the Bronze 
Star, two Navy Commendation 
Medals for valor, two Purple Hearts, 
and ten air medals. He is the author 
of The New York Times best-selling 
memoir and meditation, What It Is 
Like to Go to War.  
 
In this deeply personal and 
wrenchingly candid book, Marlantes 
combines his own life experiences 

with insights from history, myth, and spirituality to explain, as rarely done before, the complex 
emotions of what it’s like to be in combat and what it does to the human psyche. Time 
magazine wrote, “Raw unsettling honesty pervades the book….”  
 
The reviewer for Parameters, The U.S. Army War College journal, wrote: “This absolutely 
unique and lucid personal account and analysis will be read with profit by scholars, general 
readers, and most particularly, by veterans of close combat.”  
 
Considered to be one of the most important 20th-century books about the experience of war, 
What It Is Like to Go to War is part of the curriculum of military academies around the world. 
 
Marlantes’ debut novel Matterhorn, another New York Times best seller, is set in Vietnam in 
1969 and also draws from Marlantes’ wartime experiences. Mark Bowden, the author of 
Black Hawk Down, wrote: “There has never been a more realistic portrait or eloquent tribute  
to the nobility of men under fire.” James Patterson, in his Time magazine review, wrote: “The 
most tone-perfect story about the war [I’ve] ever read. I wouldn’t be surprised if it becomes 
for the Vietnam War what All Quiet on the Western Front was to World War I.” Matterhorn 
was awarded the American Historians James Fenimore Cooper Prize for Best Historical 
American Fiction. Malantes lives with his wife, Anne, on a lake near Duvall, Washington, where 
he is currently working on Big River, an expansive novel set in the rough world of the Pacific 
coast logging industry at the turn of the last century. 
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SEBASTIAN JUNGER 
 
Sebastian Junger is a renowned journalist and documentarian, and best-selling author of 
The Perfect Storm. His critically acclaimed film, Restrepo, and book, War, document his time 

as an embedded journalist with a platoon of the United States Army’s 173rd Airborne Division 
in the Korengal Valley of Afghanistan, one of the most dangerous parts of that country. With 
acclaimed photographer Tim Hetherington, Junger shot and directed Restrepo, which was 
nominated for an Academy Award for Best Documentary Feature and won the Grand Jury 
Prize for a domestic documentary at the Sundance Film Festival in 2010.  
 
Time magazine named Junger’s book 
War “a Top 10 Non-fiction Book” of 
2010. In his Washington Post review 
of War, Philip Caputo wrote: “Junger 
masterfully chronicles the platoon’s 
15-month tour of duty… makes us 
see the terror, monotony, misery, 
comradeship and lunatic excitement 
that have been elements of all wars 
since, say, the siege of Troy.”  
 
In 2015 Junger published Tribe, 
which turns the complicated problem of returning veterans on its head by examining what’s 
missing the society they come home to. Combining history, psychology, and anthropology, 
Tribe offers a privileged view of the importance of loyalty, belonging, and the eternal human 
quest for meaning, and considers the loneliness and dislocation of veterans as they seek out 
these qualities in modern civilian life. 
 
Junger’s documentary for HBO Films, Which Way is the Front Line From Here?, which was 
nominated for an Emmy, chronicles the life and career of his friend and frequent collaborator 
Tim Hetherington, the veteran photojournalist, who was tragically killed by a mortar blast in 
Libya.  And more recently, Junger released Korengal, a companion film to Restrepo, as well as 
The Last Patrol for HBO, which chronicles the challenges of homecoming for veterans. As a 
contributing editor to Vanity Fair and as a contributor to ABC News, Junger has covered major 
international news stories around the world, many of which have won numerous awards,  
including: the DuPont-Columbia award for broadcast journalism for the ABC News program 
The Other War: Afghanistan and the National Magazine Award for his Vanity Fair article, “The 
Forensics of War.” He has also written for such magazines as Harper's and The New York Times 
Magazine. Junger currently lives on Cape Cod and in New York City where he co-owns a bar, 
The Half-King. 
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MEET THE FILMMAKERS 
 
MICHAEL EPSTEIN 
Producer/Director 
 
Michael Epstein is an Academy Award-nominated filmmaker whose work has been awarded 
two George Foster Peabody awards, two Primetime Emmys, a Writers Guild Award, a Clio, as 
well as numerous other distinctions. 
 

His most recent feature-length 
documentary, HOUSE TWO, had its 
world premiere at the 2018 Tribeca Film 
Festival. The product of over a decade of 
dogged investigative work, HOUSE TWO 
is a controversial look into the longest, 
most expensive criminal investigation in 
Marine Corps history.  
 
Epstein’s COMBAT DIARY: The Marines 
of Lima Company, which broadcast on 
the A+E Network, was a portrait of the 
hardest hit combat unit (Lima 3/25) in 

the Iraq War. It was nominated for an Emmy in Special Merit in Documentary Filmmaking.  
 
LENNONYC, a portrait of John Lennon’s last decade in New York City, was directed by Epstein 
for the PBS series American Masters. It won a Peabody Award and a Primetime Emmy. 

 
 
SUNITA PRASAD 
Editor 

 
Sunita Prasad is a New York City-based filmmaker and 
video artist. Films she has edited have screened in 
major festivals internationally, including Hot Docs 
Canadian International Film Festival, LA Film Fest, DOC 
NYC, Brooklyn International Film Festival, and Human 
Rights Watch Film Festival. Her work has also 
broadcast on PBS, LOGO, and VICE. As a visual artist, 
Prasad has won awards and accolades from the Art 
Matters Foundation, Art in America, and the Brooklyn 
Arts Council, as well as international residencies and 
exhibitions in New York, Paris, Barcelona, Montreal, 
and Bangalore.  
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MICHAEL ROSENFELD 
Executive Producer, GOING TO WAR 
Vice President, National Production, Twin Cities PBS 

 
Michael Rosenfeld is an award-winning 
producer, writer, and television executive 
with extensive leadership experience in 
documentary production and digital 
media. He has produced and written films 
covering a broad sweep of topics, from 
anthropology to history to volcanology. 
Prior to joining TPT as Vice President of 
National Production, Rosenfeld served as 
President of National Geographic 
Television and Head of Television and Film 
at Tangled Bank Studios.  

 
In a career spanning network broadcast, cable, and public television, he has won or led teams 
that won hundreds of industry awards, including the Peabody and 40 News & Documentary 
Emmy Awards.  
 
 

JOANNA BALDWIN MALLORY 
Executive Producer 

 
A seasoned media executive, JoAnna Baldwin Mallory’s 
work encompasses public media (WNET, WQED, 
WGBH, TPT), films for theatrical release (giant 
screen/IMAX), and international film and 
communications conferences. In addition to 
developing and serving as TPT Executive Producer for 
GOING TO WAR, she currently works with the WNET 
(New York)/PBS series, Nature in the development of a 
primetime live television event, Spring Watch, 
following naturalists as they examine the emergence 
of spring at locations across the U.S. She produced 
giant screen films including Wired to Win 
(neuroscience), Lost Worlds (biodiversity), and Flight 
of the Butterflies (monarch butterflies). She currently 

serves as co-Executive Producer on the giant screen film, Einstein’s Incredible Universe. She has 
directed national and international media conferences, including Telling the Story: The Media, 
The Public, and American History and Science + Society: Closing the Gap, attended by 1,600 
attendees from over 20 countries and 32 states.   
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Twin Cities PBS, the PBS affiliate for Minneapolis/St. Paul, is a prominent 
content producer for the national public television system. TPT’s major national documentaries 
include the Emmy Award-winning The Forgetting: A Portrait of Alzheimer’s, Peabody Award 
recipient Depression: Out of the Shadows, and 2012 official Sundance Film Festival selection 
Slavery by Another Name.  
 
Additional recent projects include CONSTITUTION USA, Alzheimer’s: Every Minute Counts and 
the groundbreaking children’s program SciGirls. TPT co-produced the classic feature 
documentary Hoop Dreams, a Peabody and Sundance Film Festival winner.  
More information at national.tpt.org.  
 
 

Founded by Paul G. Allen and Jody Allen, Vulcan Productions creates 
content across all platforms, and spotlights Mr. Allen’s work in wildlife, 
science, climate, oceans, education, technology, current social issues, 

history, and the arts. Award-winning projects include The Ivory Game, Racing Extinction, Naledi: 
A Baby Elephants Tale, Academy Award®-nominated Body Team 12, Mind of a Giant, We the 
Economy,  We the Voters, Ocean Warriors,  #ISurvivedEbola, Girl Rising, and The Blues.  
 
 

PBS, with nearly 350 member 
stations, offers all Americans the opportunity to 
explore new ideas and new worlds through 
television and digital content. Each month, PBS 
reaches nearly 100 million people through 
television and nearly 28 million people online, 
inviting them to experience the worlds of 
science, history, nature and public affairs; to 
hear diverse viewpoints; and to take front row 
seats to world-class drama and performances. 
PBS’ broad array of programs has been 
consistently honored by the industry’s most 
coveted award competitions.  
 
Teachers of children from pre-K through 12th grade turn to PBS for digital content and services 
that help bring classroom lessons to life. Decades of research confirms that PBS’ premier  
children’s media service, PBS KIDS, helps children build critical literacy, math, and social-
emotional skills, enabling them to find success in school and life. Delivered through member 
stations, PBS KIDS offers high-quality educational content on TV—including a new 24/7 
channel, online at pbskids.org, via an array of mobile apps, and in communities across America. 
More information about PBS is available at www.pbs.org.  

http://www.national.tpt.org/
http://www.vulcanproductions.com/our-work/ivorygame/
http://www.racingextinction.com/
http://www.vulcanproductions.com/our-work/naledi/
http://www.vulcanproductions.com/our-work/naledi/
http://www.vulcanproductions.com/our-work/body-team-12/
http://www.vulcanproductions.com/our-work/the-minds-of-giants/
https://wetheeconomy.com/
https://wetheeconomy.com/
https://wethevoters.com/
http://www.animalplanet.com/tv-shows/ocean-warriors/
http://isurvivedebola.org/
http://www.vulcanproductions.com/our-work/girl-rising/
http://www.vulcanproductions.com/our-work/martin-scorseses-the-blues/
http://www.pbs.org/
http://pbskids.org/
http://www.pbs.org/
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SPONSORS 
 

 
 

Produced by Michael Epstein, GOING TO WAR is a production of Twin Cities PBS  

in association with Vulcan Productions, Inc. and PBS. Major funding is provided by  

the Corporation for Public Broadcasting. Additional support provided by  

The Weber Family and Mr. and Mrs. Frederick W. Smith. 

 
 

https://www.tpt.org/
http://www.vulcanproductions.com/
http://www.pbs.org/
https://www.cpb.org/

