
MEDIA KIT

Explore your world with KBTC Public Television.

As the local PBS television affiliate, we are a trusted 
resource for educational and inspirational programs that 
foster lifelong learning. KBTC is committed to acting as a 
catalyst of positive change through award-winning and 

thought provoking programs and our nationally recognized 
outreach activities.

On television and at public events we engage our viewers 
and connect them to a network of local leaders interested in 

changing their world for the better. Through these programs 
we tell the stories you won’t find anywhere else, support 

underserved and diverse audiences and actively participate 
in shaping our community.

Support for KBTC Supports Our Community
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KBTC Public Television provides a desirable 
audience for businesses and organizations 
that want to reach a highly-educated and 
financially secure consumer. PBS viewers tend 
to have a higher level of education than the 
market average and are active decision-makers 
in the community. They care about their sur-
roundings and make choices about what orga-
nizations and initiatives they support based on 
their informed opinions. KBTC viewers believe 
the companies that support their local PBS 
affiliate are industry leaders, are trustworthy 
and also deserve their support. Connecting to 
KBTC viewers with an underwriting message 
can help you tell your story and strengthen 
your organization’s brand.

TELEVISION AUDIENCE PROFILE

* Source: Neilsen Presentation, Q1 2016.
Includes Cable, Satellite and over-the-air viewership.

OVER 750,000
WEEKLY VIEWERS
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UNDERWRITING ON KBTC

Return on Investment 
75% of viewers feel that companies 
who sponsor PBS offer a valuable 
public service.

Build Loyalty and Trust
76% of viewers feel that companies 
that support PBS have a commitment 
to quality and excellence.

Build Brand Equity
62% of PBS viewers agree that our 
sponsors are industry leaders.

Target by Interest
Reach your desired demographic 
by selecting the perfect program to 
reach them.

Uncluttered Marketing Environment
Public Television offers an average of 
2 minutes of promotional messaging 
per hour instead of an average of 14 
minutes on commercial television.

WHY INVEST IN KBTC?

TELEVISION UNDERWRITING
Branded messages reach over 750,000 households 
in Western Washington

VIEWER GUIDE MAGAZINE
15,000 monthly subscribers 

KBTC.ORG
Over 13,000 unique visitors monthly 

PRODUCERS CIRCLE
Sponsor one of our local productions or special 
documentaries
 
EVENTS
Preview Screenings
PBS Kids Writers Contest 
Member  Appreciation Luncheon
Kids Spring Break & Summer Camps

PLEDGE DRIVES

SOCIAL MEDIA
“Like” us on Facebook and Twitter

WAYS YOU CAN BE INVOLVED
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Active Lifestyle
(Weekdays: 6:00am – 11:00am and Saturdays: 7:00am – 6:00pm)

From sewing and cooking to do-it-yourself on 
the home front, KBTC delivers the best in travel, 
home improvement, cooking and crafts.
Programs include: This Old House, Motorweek, 
America’s Test Kitchen, Sara’s Weeknight Meals, 
Victory Garden and Sewing with Nancy.

Kids
(Weekdays: 11:00am – 6:00pm)

Award winning, educationally entertaining programs 
that parents trust and kids love! Programs include: Peg + 
Cat, Clifford the Big Red Dog, Nature Cat, Super Why, Odd 
Squad and many other favorites.

News/Public Affairs/Travel
(Weekdays: 6:00pm – 8:00pm)

Stay up to date with current affairs, news stories, money 
matters, and travel adventures. Programs include:  
Northwest Now, The McLaughlin Group, Globe Trekker, 
Rick Steves’ Europe, and more.

Primetime
(Weekdays: 8:00pm -11:00pm)

The best in engaging television, including Antiques 
Roadshow, Masterpiece, NOVA, Nature, Death in 
Paradise, Globe Trekker as well as travel, adventure, 
mystery and thought-provoking documentaries.

PROGRAMMING HIGHLIGHTS
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WEEKDAYS

11:00 a.m.  Sesame Street
11:30 p.m. Daniel Tiger’s Neighborhood
12:00 p.m. Curious George
1:00 p.m.   Dinosaur Train
1:30 p.m.   Super Why!
2:00 p.m.   The Cat in the Hat Knows
    A Lot About That
2:30 p.m.   Peg + Cat
3:00 p.m.   Clifford the Big Red Dog
3:30 p.m.   Nature Cat
4:00 p.m.   Wild Kratts
4:30 p.m.   Wild Kratts
5:00 p.m.   Ready Jet Go!
5:30 p.m.   Odd Squad       

CHILDREN’S PROGRAMMING



How does Washington pay for healthcare and 
education? What are non-profits doing to serve 
our communities? Who are the leaders making 
education successful in your area? Sometimes a 
quick headline is enough. Usually it’s not. Each 
week,  Tom Layson goes beyond the headlines 
to provide perspective on the issues that have 
western Washington talking.

Northwest Now is KBTC’s Emmy®-award winning weekly public affairs show. It’s more than 
just studio discussions - our cameras go into the community to add a visual dimension to the 
topics under consideration. Your questions are also part of the show as you connect with us 
through the web and social media. Northwest Now, a place for us to connect and converse. 
Fridays at 7:30 p.m.

Journalist Charlie Rose engages the world’s most fascinating 
individuals one-on-one with round-table discussions. He talks to 
people across disciplines who have “a great story to tell” so that you 
will be “in touch” with national policy makers and world leaders. 
Weeknights at midnight.

The McLaughlin Group is one of television’s longest 
running talk shows. Each week the producers strive to 
assemble a diverse and informed panel with opinions 
across the political spectrum, thus creating insightful 
and lively debate. While balance is the goal, there are 
times when panelists from opposite sides may agree. 
No partisan rote. Intellectual honesty and argument 
merit are the touchstones of The McLaughlin Group.
Fridays at 7:00 p.m.
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PUBLIC AFFAIRS PROGRAMMING

Charlie Rose
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LOCAL PRODUCTION

DOCUMENTARIES

FOR THE LOVE OF FABRIC: THE PACIFIC WEST QUILT 
SHOW. More than five thousand quilt enthusiasts 
converged on downtown Tacoma in August for the 3-day, 
Pacific West Quilt show. The excitement in the Greater 
Tacoma Convention and Trade Center was palpable as 
more than 500 traditional quilts, innovative quilts, art 
quilts, pictorial quilts and wearable art from 18 US states 
and Canadian provinces were put on display. Winners of 
the juried and judged event were chosen from 223 finalists. 
With unprecedented access, KBTC public television went 
behind the scenes to capture the well-organized prepa-
rations for the show, including detailed footage of the 
judging by professional National Quilting Association Certified Judges.  

INVINCIBLE: BASEBALL IN TACOMA. Tacoma has a rich 
baseball history dating back to 1874. Both amateur and 
professional teams have electrified fans in baseball parks that 
dotted the city. This documentary highlights the fascinating 
stories of Tacoma’s baseball heritage. The program’s title 
comes from Tacoma’s first baseball team, the 1874 Invincibles 
– they lasted twelve days. The first team was short-lived but 
the game and its Tacoma fans have remained – invincible. 
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KBTC EVENTS & OUTREACH
KBTC Public Television regularly holds public screening events at local venues hosted by 
community partners and corporate supporters. These events increase the impact and 
reach of our local productions and nationally produced documentaries by connecting our 
members, viewers and partners with local experts and panel participants. Public gatherings 
to watch inspirational and educational programs as a group provide a platform for open 
discussion and insightful commentary. Nearly always filled to capacity, these events 
included: 

Black Panthers: Vanguard of the Revolution – As part of KBTC’s Black History Month 
celebration, the station held two free screenings of 
the film Black Panthers: Vanguard of the Revolution 
in partnership with the University of Washington 
Black Student Union at the university’s Tacoma 
and Bothell campuses. These events attracted over 
250 youth and community members where they 
engaged in conversations about social justice and 
the civil rights movement in the Tacoma area.

Downton Abbey – Since Downton Abbey’s debut 
in 2011, KBTC has given thousands of viewers the 
opportunity to attend a free “sneak peek”  in each 
upcoming season. This annual holiday event - 
complete with high tea, bell ringers, and guests in 
period costume - is the PBS affair of the season in 
Western Washington! Venues have included the 
Washington State Historical Museum, The Museum 
of Flight, and the Landmark Event Center.

Jackie Robinson – In April 2016, KBTC Public 
Television held a free public screening of the 
Ken Burns Documentary, Jackie Robinson. Many 
community members joined KBTC staff at the 
Bates Advanced Technology Center to watch the 
first segment of the documentary and then shared 
a town hall style conversation about the lasting 
impact this iconic athlete and humanitarian had on 
professional sports and society in general.
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Joint Base Lewis McChord 
KBTC is a proud supporter and partner of our local 
military families at Joint Base Lewis-McChord. We 
participate in at least four military events annually, 
which include: 

• Exceptional Family Members Program Camp
• Kids Fest
• Children’s Library Summer Reading Program
• Harvest Fest

 
PBS Kids Writer’s Contest

Each year, KBTC holds a PBS Kids Writers and Illustrators contest 
for kids grade K - 6. Local winners have their stories featured on 
KBTC television and at kbtckids.org. The contest runs January 
through March. KBTC also hosts free workshops where kids are 
invited to the KBTC studio to learn how 
to tell stories with art. 

PBS Play Date
Together, The Children’s Museum of 
Tacoma and KBTC host several PBS 

children themed events throughout the year. These “PBS 
Play Dates” typically include watching a clip of a popular PBS 
episode and then participating in a hands on activity. Past 
events include the Curious George Building Challenge and 
the Cat In The Hat Knows A Lot About That Birthday Bash.

COMMUNITY ENGAGEMENT
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We are here to help.

Our experienced, professional staff will work with you during every step of the under-
writing process – from idea, to airtime scheduling to finished spot production – and 
will make sure your underwriting announcement clearly conveys the desired message 
and complies with FCC Underwriting Guidelines.

ON-AIR MESSAGES MAY CONTAIN:

• The organization name
• The organization’s web address
• Location
• Brief, non-qualitative description of products or services

ON-AIR MESSAGES MAY NOT CONTAIN:

• Qualitative language or facts that cannot be proven
• Comparative language (better, best, oldest, largest, etc.)
• A call to action (visit our store, order today, etc.) 
• References to price or value
• Personal pronouns (you, yours, we, ours, etc.)

We are governed by regulations 
and policies pertaining to 
non-commercial broadcasts 
adopted by the Federal Com-
munications Commission and 
the Corporation for Public 
Broadcasting. Our audience 
values this characteristic as part 
of what makes public media 
unique in sound and substance.

For more information:

Individual Giving
253.680.7707
Community Engagement
253.680.7758
Corporate Support
253.680.7751

KBTC Public Television
2320 S. 19th St
Tacoma, WA 98405
F: 253.680.7725

KBTC reserves the right to refuse any underwriting messages or sponsorships that may offend its audience or are in 
conflict with KBTC’s image, mission or interest. All messages are subject to FCC guidelines and decisions are made on 
a case-by-case basis. KBTC will not accept underwriting from companies who solely deal in distilled spirits, tobacco or 
firearms, and cannot air messages that express a view with respect to a matter of public interest. 

COPY GUIDELINES & CONTACT INFORMATION


