
 

 

 

Intern Opportunity 

WTVS Detroit Public Television is the viewer-supported PBS member station serving the 
nation's 11th largest television market.  We operate Channels 56.1, 56.2 and 56.3, and are 
carried on cable and satellite systems throughout Southeast Michigan and over a thousand 
communities in Canada.   We also operate WRCJ 90.9 FM, the classical and jazz radio 
licensed to the Detroit Public Schools, Our vision is to educate, entertain and inspire, in 
partnership with our community. 

Detroit Public TV is notably active in the community producing local programs that 
showcase arts, culture, news and analysis; and educational outreach campaigns that use the 
power of media to provide knowledge and understanding. 

Detroit Public TV is built on relationships, and fosters the relationships it has with 
employees, interns and volunteers.  DPTV is committed to providing a creative and 
professional work environment. 

Detroit Public Television is looking for a Philanthropic Development Intern to join our 
team. 

Position Title: Philanthropic Development Intern, unpaid 
Posting Date: 10/22/14 until filled  
Location: Wixom, MI Job ID:  Intern (UNPAID) 
Apply to: HumanResources@dptv.org 

Human Resources 
WTVS Detroit Public Television 
1 Clover Court 
Wixom, MI 48393-2247 

No phone calls or third parties please.  Include the title of the position you’re apply for in the subject 
line of the email. 

 
Summary: 
The Philanthropic Development intern will work closely with the Major Giving Department to 
support our goal to identify, cultivate, engage, and steward relationships with donors who have 
shown greater support, capacity, and desire to insure the success of DPTV and WRCJ.   
 
Essential Functions: 

 Identify best practices by researching trends across local and national public media 
outlets. 

 Research current and prospective donors for giving capacity. 

 Research language for custom proposals for donor solicitation letters. 

 Update donor profiles in fundraising database (Salesforce). 

 Write copy for brochures and various collateral materials. 

 Research and prepare sponsorship packages for department events. 

 Research and prepare a new event proposal including budget. 

 Other duties as assigned. 

 At the conclusion of the internship, a presentation will be prepared and delivered to 
DPTV staff regarding the key learning objectives that were achieved during the 
semester. 

 

http://www.dptv.org/programs/programs-a-to-z/
http://www.dptv.org/education/
mailto:HumanResources@dptv.org


 

 

 

Intern Opportunity 

Outcomes: 
At the conclusion of the internship, the intern will be able to: 

 Identify and apply best practices for research and solicitation of major donors. 

 Write engaging solicitation and sponsorship copy. 

 Understand the role of broadcast media in educating and engaging viewers/donors. 

 Understand and use effective research and solicitation techniques. 
 
Skills: 

 Basic Microsoft Office skills required, including Excel 
 

Qualifications: 

 Must be currently enrolled in 4-year university, sophomore or higher status preferred 

 Pursuing business/marketing or communications/journalism degree 

 Able to work 15-25 hours per week for a minimum of 12 weeks and a maximum of 1 
semester 
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