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Founded in 1955, Detroit Public Television, WTVS, is a non-commercial, viewer-supported public television 
station licensed to the Detroit Educational Television Foundation.  We operate three broadcast channels – 
56.1, 56.2 World, 56.3 Create.  
 
Detroit Public Television’s mission is to share the power of media to provide knowledge and understanding 
by:  Providing outstanding programming; Educating and preparing children, families and adults for 
productive and satisfying futures; Enriching viewers’ lives through history, the arts and science; Offering vital 
information about the environment, health and welfare of our community; and Helping community 
institutions achieve their goals.  
 
Detroit Public Television is committed to diversity in its workforce, management, board of trustees, and other 
advisors in overseeing and carrying out its broadcast responsibilities.  The following list of achievements and 
activities outlines DPTV’s efforts to meet its diversity goals and objectives. 
 
Programming 
 
Detroit Public Television (DPTV) continued its goals to expand its offerings of new, diverse programming 
through more community outreach and local program productions this past year.   
 
Community Outreach: 

 A new weekly noontime series of concert webcasts live from The Carr Center, Michigan’s premier 
organization for African-American arts and culture, in downtown Detroit 

 Arab American Stories – DPTV ran a national series of live events around the 13 part series, Arab 
American Stories.  The series was the 2013 recipient of the Belva Davis Broadcaster Award at the first 
SAG-AFTRA American Scene Awards in Los Angeles. 

 Detroit Journalism Cooperative – DPTV is a member of the cooperative, producing stories to explore 
Detroit’s bankruptcy and its effect on people and neighborhoods 

 African American Lives and Many Rivers to Cross – DPTV’s community engagement unit has produced 
teacher training events for both series 

 WRCJ 90.9 FM – managed by DPTV in partnership with Detroit Public Schools, WRCJ produced 
Kickstart Your Summer at the Charles H. Wright Museum of African American History to showcase 
summer arts learning opportunities for people of all ages.  

 American Graduate Day – a multi-hour broadcast special to celebrate high school graduates and 
community organizations helping students achieve success. 

 Pre-School U - a series of early childhood video lessons distributed to parents through workshops in 
faith-based communities serving metro Detroit. 

 Ready to Learn - DPTV is working with local educators to use technology to advance learning, 
especially in building early math skills.  

 The Graduate/Los Graduados – DPTV aired the PBS series and engaged audiences in Southeast 
Michigan to participate in community conversation about the program 

 DPTV Kids Club – Throughout the year, DPTV produces affordable, family-friendly events that are 
attended by a wide cross-section of children in Southeast Michigan. 

 
Local Program Productions:  DPTV partners with many local organizations to produce diverse programming 
in five content areas – arts & culture, kids and education, energy and environment, health & safety, and 
leadership – and connects that content to audiences locally and worldwide.  Ongoing efforts include: 
 

 Children and Education – Pre-School U early childhood vignettes; First Robotics statewide 
competition showcasing high school robotic teams; You Be the Chemist science competition; Career 



2 
 

Lab, a TV special on summer jobs for teens; and Ready to Learn, with a focus on using technology to 
learn math. 

 Health and Wellness – In cooperation with Wayne County Health Authority, DPTV produced several 
documentaries: Vital Signs -to explore what’s being done to encourage doctors to work in 
underserved Detroit communities and mentoring more young minorities in Detroit to become 
doctors; Feel Grand with Jane Seymour - a 13-part series with health advice for Baby Boomers; Heart 
411- offering tips to prevent heart disease; Secrets from the Love Doctor- promoted healthy 
relationships; and DPTV produced an all-day live webcast for Medical Main Street. 

 Public Affairs and Leadership – American Black Journal is the longest running locally produced TV 
series in America; MiWeek reviews and analyzes current events; DPTV annually produces live multi-
day coverage of Michigan’s Mackinac Policy Conference and makes it freely available; and DPTV has 
produced a series of short videos and online resources for military veterans.  

 Energy and Environment – Great Lakes Connect Now is a quarterly broadcast exploring issues 
related to the Great Lakes; Great Lakes Week is live multi-day coverage of a major water conference; 
and DPTV produced live streaming coverage of the Alliance to Save Energy’s meeting at University of 
Michigan.  Environmental segments produced by DPTV have been broadcast on PBS NewsHour. 

 Arts and Culture – Detroit Performs is a website and TV series which has promoted hundreds of 
Detroit area artists and organizations.  For The Sphinx Organization, which promotes increasing 
minorities in classical music, DPTV produced live streaming coverage of their SphinxCon conference; 
four 30 minute-specials, Sphinx Stars, a competition for teens; and a one-hour special for The Sphinx 
Finals Concert.  DPTV also produced the documentary, Detroit Art City, which tells the story of the 
Detroit Institute of Arts.  WRCJ-FM broadcasts concerts by the Detroit Symphony’s youth ensembles. 
 

Governance 
 
Detroit Public Television’s written diversity policy outlines our goals and expectations to make diversity a 
core and abiding strength of the organization.    
 
A key goal at Detroit Public Television is to celebrate diversity of Southeast Michigan, which is possible only 
with a strong, multicultural Board of Trustees providing leadership and governance for the organization.  
DPTV has made a deliberate effort to increase diversity on its board.  DPTV’s Board relations initiative is led 
by Char Yates, a long time Detroit resident and African American Female who is deeply connected and 
responsive to the community.  This year Char’s reporting relationship was changed so that she reports 
directly to the CFO, increasing her ability to provide influence and contribution to the organization and the 
Board. 
 
DPTV appointed Dennis Johnson, an African American executive with Comerica, as chair of the Board’s 
Compensation and Human Resources committee and Marianne Fey, a Caucasian executive with DWH, as chair 
of the Governance and Nominating committee that is strongly committed to increasing diversity.   In 2014, 
the board has recruited three new members;  one woman and two men, of which one is a minority. 
 
Detroit Public Television’s Board of Trustees is now comprised of 24% female and 66% male.  Of all 
members, the Board is now 12% African American; 9% who are classified as “more than one race” or “other” 
by different demographic models; and 2% Hispanic/Latino membership.  Our intent is to make the Board 
more diverse and we consider a number of factors, of which race and ethnicity, are just two. 
 
DPTV’s volunteer Community Advisory Panel is currently comprised of 12 members: six female, six male; five 
African American, seven Caucasian.  Recent bylaw changes have increased the CAP membership number to 
unlimited and currently 15 new applications are being considered, representing ten females and five males, 
with ethnicity of nine African Americans, four Caucasians, one “other,” and one of Middle Eastern descent.   
 
 
Workforce 
 
Performance Review Process: 
DPTV completed the first cycle of a new Performance Management System this year that is designed to: (a) 
establish and maintain a performance-driven corporate culture; (b) encourage individuals to achieve the 
goals they help establish; (c) provide developmental opportunities for all employees; and (d) recognize 
achievements of individuals and encourage continuous, open communication between manager and 
employee.  This year we added a requirement for each employee to create a development plan to include a 
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minimum of 40 hours of training or development to learn or improve skills or competencies.  Training and 
development plans may include classroom learning, mentoring, webinars, on the job training and job 
rotations.  The Performance Management System and competencies were reviewed by the Executive 
Management Team and Human Resources to ensure favorable standards for diverse employees. 
 
Advancement of Women: 
Two female Directors and one female Vice President were hired this year to fill the positions of Director, 
Communications; Development Director, Corporate and Foundation Relations; and Vice President, Human 
Resources.  Two female employees in management positions were offered expanded job responsibilities to 
oversee staff with expanded responsibilities.    
 
Two female employees in management positions joined Inforum, a Professional Women’s Alliance.  Five 
female employees and DPTV’s CEO, Rich Homberg, attended a session “Breaking the Gender Code at Work” 
sponsored by Inforum.  Two Senior Staff, one Caucasian female and one Caucasian male, participated in 
Leadership Detroit, a transformational leadership program for existing and emerging regional leaders. 
 
Recruitment: 
DPTV continued its Production Internship Program to the community, which is described with information 
and application details on our website, www.dptv.org.  The Production Internship Program affords 
candidates realistic professional experiences in all phases of pre-production, production and post-production 
activities.  Internships require a minimum of 20 hours per week for 16 weeks.  During the current fiscal year, 
14 students completed internships in the area of Production or Communications.  Participants in the 
internship program were 36% white males, 14% white females, 14% African American females; 7% African 
American males, 14% Asian females, and 14% Hispanic males. 
 
Detroit Public Television maximized its recruiting efforts by adhering to the FCC EEO guidelines by widely 
disseminating information as it pertains to vacant positions and interviewing qualified candidates from a 
variety of different backgrounds.  At least one minority candidate was included in the interview process for 
each of three leadership positions hired; Development Director, Corporate and Foundation Relations; 
Director of Communications; and Vice President, Human Resources.  During the reporting period, 5 full-time 
positions and 4 part-time positions were filled.  Of those hired, Caucasian females made up 78%; African 
American females 11%; and Caucasian males 11%. 
 
Detroit Public Television recognizes the need to always reflect our local community in our governance, 
staffing, community engagement and programming.  Further, we value the trust placed in us by our audience, 
supporters and community partners. 
 
 
 
  

http://www.dptv.org/

