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Project Summary 
 
RFP Acceptance Period: April 15, 2016 – May 13, 2016 
Rocky Mountain PBS is seeking proposals to provide a brand redesign for our nonprofit, 
membership-supported organization. This Request for Proposal (RFP) presents background on 
Rocky Mountain PBS, as well as an outline for the scope of work to be accomplished by the 
consultant or consulting agency contracted. If your company wishes to be considered for this 
opportunity, please submit a written proposal that addresses the points detailed in this RFP no 
later than Friday, May 13, 2016. Interviews with the top candidates will be conducted in late 
May and selection and notification will occur in early June.  
 
 
I. Organization Background  
Our Mission: To enrich the lives of Coloradans through engaging and essential programs, 
services and community partnerships that inform, enlighten and entertain. 
Our Vision: Rocky Mountain PBS will be the premier public media resource for all Coloradans. 
On-air, online and in person, we will serve our diverse communities as a convener of people, 
ideas and perspectives. 
 
Rocky Mountain Public Broadcasting Network, the parent company of Rocky Mountain PBS and 
KUVO, is a 501(c)(3) and one of the nation’s largest and most cutting-edge public media 
companies. With assets across innovative platforms including television, multiple radio streams, 
apps, and a robust digital platform, the network is trusted, inspiring, smart and statewide. 
Spanning across Colorado, Rocky Mountain PBS serves as our community’s largest classroom, 
is the widest stage for the arts and is a trusted window on the world for the past 60 years.  
 
Today, the organization leads with life-long learning with a focus on extraordinary early 
learning, in-depth trusted public service journalism, and unequalled arts, culture and heritage. 
On television and radio, through digital platforms and in-person, Coloradans count on Rocky 
Mountain PBS to inform, entertain and educate everyone from our youngest children to our 
most mature audiences.  
 
 



Each week, nearly 900,000 people throughout Colorado turn to Rocky Mountain PBS to 
discover provocative and inspiring local, national and international programming; find diverse 
viewpoints; score front row center seats to world-class performances; and experience lifelong 
learning opportunities. 
 
Rocky Mountain PBS is celebrating its 60th anniversary on the air in 2016. The network began 
in Denver in 1956 as Colorado's first public television station. It is now Colorado's only 
statewide television network, with stations in Denver (KRMA), Pueblo/Colorado Springs (KTSC), 
Steamboat Springs (KRMZ), Grand Junction (KRMJ) and Durango (KRMU) 
 
Brand Narrative 
In addition to serving as our community’s largest classroom, the widest stage for the arts, and a 
trusted window on the world for the past 60 years, Rocky Mountain PBS is today leading the 
way with in-depth, trusted public service journalism, unequalled arts, culture & heritage 
programs and life-long learning with a focus on extraordinary early education. On television, 
through digital platforms, and in-person, Coloradans count on Rocky Mountain PBS to inform, 
entertain and educate everyone from our youngest children to our most mature audiences.  
 
Brand Values 

• Smart 
• Inspired 
• Trusted 
• Statewide / Colorado 

 
Target Audiences 

• Internal stakeholders 
• Current members, underwriters and foundations 
• Potential Capital Campaign Donors 
• Potential members, underwriters and foundations 
• Community stakeholders 

 
2016-17 Brand Goals 

§ Communicate Rocky Mountain PBS’ key brand attributes 
§ Maximize all platforms (television, radio, digital, mobile, social, in-person, etc) to build 

relationships, clearly communicate value and increase awareness with target audiences.  
§ Tell an interesting story and build brand that paves the way for a successful capital 

campaign. 
 

  



II. Project Goals  
As Rocky Mountain Public Broadcasting Network embarks on an ambitious $30M Capital Campaign and 
looks ahead to the next 60 years, it’s clear that we need to increase brand awareness, tell our impact 
story better on all of our platforms, and prepare our brand for the rapid evolution of the media industry. 
 
Although we are celebrating our 60th anniversary and have thousands of stories to tell about the 
importance of this organization throughout Colorado, current public perception of Rocky Mountain PBS 
swirls predominantly around this local television station as a relay outlet for PBS programs. 
 
When seeking underwriting corporate sponsorships, membership resources or foundation funding, there 
is a general lack of knowledge around this regional organization’s audience and breadth of coverage. 
Many are familiar with some of our PBS products, but they are not familiar with our past or current local 
projects or the impact we’ve made over the years in Colorado. Those who are aware of our work may 
have a neutral to negative association with the brand as old, stogy and tired. 
 
Our goal is to more successfully communicate to the entire state of Colorado that Rocky Mountain PBS is 
home to rich educational and entertaining programs, significant local initiatives and a robust plan for the 
future. We are revolutionizing public media and leading the country in our local impact and plans. 
 
 

III. Scope of Work 
We are seeking a graphic artist or team to create a rebranding package that will help us effectively 
promote our brand as we transition from our 60th anniversary logo, and wish to partner with a consultant 
or consulting agency that can help us articulate our brand attributes in a powerful and compelling way. 
This brand work will reside on multiple platforms including television, online and in print, and drive 
compelling content throughout Rocky Mountain PBS’ distribution platforms. Specifically, Rocky Mountain 
PBS has identified several goals that the contracted service provider can help us achieve: 
 

• Create a multi-platform (television / online / print) brand package that includes: 
o New logo for Rocky Mountain PBS (which will likely incorporate the PBS logo (p-head)) 
o (Possibly) Modify KUVO logo to complimentarily align with Rocky Mountain PBS brand  
o Color scheme (primary & secondary), which will likely remain within the existing PBS 

brand spectrum 
o Updated style guide / building on current guide, updating with PBS materials and 

offering recommendations for key design elements 
o Building signage design recommendations 
o Website and e-communications recommendations (general) 
o Make recommendations about brand overlap (if any) between radio and television 

assets, the introduction of additional assets like radio streaming (HD2) and potential 
statewide radio outlets, and the alignment with PBS and NPR national brands 

 
 

IV. Budget  
Rocky Mountain PBS is seeking recommendations regarding the investment that would be required in 
order to achieve our branding redesign goals. We are considering a budget between $10,000 - $30,000. 
We may be willing to acknowledge the chosen consultant through our website, at events, and in 
marketing campaigns.  



 
We expect this project to include several phases, including discovery, design/planning, and execution. 
Please list out the costs or cost ranges and timeline for each phase of the project in proposal responses.  
 
 

V. Agency Selection Criteria  
To be considered, a service provider must be an individual or consulting agency with expertise in 
branding, graphic design, and/or marketing on multiple platforms. The consultant must be able to 
demonstrate ability to successfully create and support implementation of a rebrand and marketing plan 
on multiple platforms and an understanding of Rocky Mountain PBS’ organization mission. The 
successful consultant may be asked to meet with members of the organization’s leadership and/or Board 
of Directors as part of the selection process.  
 
Selection criteria include:  

• Compliance with this RFP and demonstrated understanding of the project 
• Detail of services to be provided 
• Track record of success in developing and supporting branding and marketing plans for 

distribution on television, radio, digital and in print 
• Qualifications of the consultant or agency  

 
Proposal Guidelines  
To be considered, please email indication of intent to respond via email upon distribution. A written 
proposal must be received by Rocky Mountain PBS no later than 5:00 pm (MDT) on Friday, May 13, 
2016. Please send your proposal to ryanconley@rmpbs.org. Questions may be submitted via email. 
Required elements for responses are outlined in the next section of this RFP.  
 
Electronic submissions are required. Following proposal submission and the initial review process, all 
respondents will be notified of the outcome. Face-to-face presentations may be scheduled based on 
submission finalists.  
 
Interviews with finalists and selection of the successful service provider is anticipated in late May or early 
June, with official services to begin as soon as possible following selection. All proposals submitted will 
be considered proprietary and not available for viewing by any competing individual or agency.  
 

 
VI. Proposal Required Elements for Response  
1. Overview / Capabilities – 500 word max 
Please provide a brief overview and profile of your company and its experience providing services to 
organizations similar to ours. What core competencies do you possess that are relevant to the needs of 
Rocky Mountain PBS? Describe your organization’s philosophy with respect to branding and graphic 
design. 
 
2. Services & Evidence of Results – 500 word max 
Describe how you differentiate your services from competitors. Please provide two-five representative 
client projects, preferably locally based, detailing campaign tactics and goals/results realized by the 
organization.  



 
3. Recommended Approach – 500 word max 
Based on the information you’ve gleaned from this proposal and from reviewing rmpbs.org describe 
how you would envision addressing the proposal needs. What is your process for achieving our 
objectives?  With the goal of finalizing this process by September 15, 2016, please include a proposed 
schedule of completion. 
 
4. Key Staff and References  
List the project team and provide a brief biography for each team member who would be responsible for 
working on this project. Please provide a list of three client references similar to our organization that 
you have completed work for that we may contact; include contact name, email address and website.  
 
5. Budget / Cost of Services  
What is your fee structure and how will you charge our organization? Please suggest a line item budget 
that would encompass your proposed services.  
 
6. Conflicts of Interest  
Please list any potential conflicts of interest that may be present in servicing Rocky Mountain PBS.  
 
KRMA-TV/KTSC-TV/KRMJ-TV/KRMU-TV/KRMZ-TV and KUVO-FM/KVJZ-FM are licensed to and 
operated by Rocky Mountain Public Broadcasting Network, Inc., as non-commercial public 
television and radio stations. Please send your proposal to Ryan Conley, RMPBS Art Director at  
ryanconley@rmpbs.org. No phone calls, please. 
 


