
On average, fewer than 69%
of African-American and Hispanic
students graduate.

Only 78.2% of high school
students graduate.

• Nearly $6 billion more in income
• 37,000 jobs
• Nearly $5.6 billion GDP increase

The Graduation Reality

Source:  http://www.civicenterprises.net/MediaLibrary/Docs/Building-A-Grad-Nation-Report-2013_Full_v1.pdf

The good news Graduation rates have risen
5% points since 2006

Today’s global economy demands a more educated 
workforce. Communities are working together to improve 21st 
century learning and increase high school graduation rates to 
prepare more students for college and careers. Public media 
stations are at the center of this community-based work 
providing quality content, forums, and classroom resources 
to build local capacity for long-term success.

Public media: community and education  
are central to our mission.

More than 75 public radio and television stations in 33 states have joined 
forces with over 800 partners and 200 at-risk schools to shed light on the 
problem and share solutions. Through American Graduate: Let’s Make it 
Happen, local public television and radio stations are empowering individuals 
at the community level by increasing national and local reporting, convening 
diverse local stakeholders, and providing access to free resources for 
teachers and parents. By working together and remaining vigilant, we are 
increasing the footprint of progress, reaching more children and communities 
and seeding the foundation for a prosperous economic future for our country. 

n In 1973, 72% of jobs required at most a high school 
diploma. By 2018, that number will shrink to 36%. 

n Had the nation already reached our 90% graduation 
goal, the additional graduates from a single class 
would have earned an estimated $6 billion more 
in income, generated more than 37,000 jobs and 
increased the GDP by $5.6 billion.

(Source: http://www.civicenterprises.net/MediaLibrary/Docs/
Building-A-Grad-Nation-Report-2013_Full_v1.pdf)

Did you know?



n	 In Cincinnati, CET produced radio and video spots telling the story of 
the dropout crisis in their community, what is working locally, and the 
challenges that remain.   

n	 In Phoenix, the Latino Public Radio Consortium and Radio 
Campesina used Mexican Independence Day events to educate the 
community about dropout prevention practices. 

n	WAMU in Washington, DC produced over 70 stories on different 
aspects of the dropout crisis and local solutions.

n	Nashville Public Television’s special “Translating the Dream” took an 
in-depth look at the unique challenges English Language Learners 
and immigrant students face in achieving on-time graduation.

n	 In New Mexico, KNME’s Public Square Live program focused on the 
dropout crisis from the student’s perspective.  

n	KVCR in San Bernardino has aired more than 50 public service 
announcements focused on the value of education, voiced by local 
mayors, school principals, parents and even students.

n	 In Los Angeles, PBS SoCal highlights local community organizations 
working to help students graduate through “Community Champions” 
local on-air spots.

New voices. Collaborative efforts. 
Connecting caring adults.

ACTION 
Local public media stations have broadcast 
more than 400 hours of inspiring stories behind 
the statistics to increase understanding and 
highlight solutions. 

RESULT 
Communities are gaining knowledge and 
understanding of the issues. Communities 
are implementing solutions to help improve 
outcomes for our youth.

Amplify and spread solutions. 
Empowering individuals.

ACTION 
Local public media stations have hosted over 500 
screenings, forums, volunteer fairs, and media 
workshops. The goal has been to increase awareness 
and empower caring adults with access to resources, 
helping more at-risk families transform their lives.

RESULT 
Hundreds of thousands of citizens and 
stakeholder organizations are participating in 
new discussions and getting involved. 

We’re making it happen.

Over 100,000 students from 22 states 
have participated in the Roadtrip Nation 
Experience curriculum, which focuses on 
improving students’ behavior and attitudes 
towards school. A recent study found that 
students in California using the Roadtrip 
curriculum ended the academic year with 
a higher average GPA than students not 
participating in the program.

n	American Graduate Teacher Town Halls: Public media stations 
hosted twelve local American Graduate Teacher Town Halls, allowing 
more than 2,000 teachers nationwide to participate in conversations 
through written surveys, text polling, and local broadcast events. 
Each town hall focused on how teachers and communities can 
impact the dropout crisis, and specifically addressed the roles of 
diversity and culture in supporting students. 

n	American Graduate Day: On September 22, 2012, public media 
stations across the country participated in an unprecedented 
multi-platform event to marshal a vast network of partners and 
caring adults around the issue of high school retention. This national 
seven-hour broadcast featured 20 national organizations working 
directly with students to help them succeed. Viewers and listeners 
responded by dedicating their time, talent, and other resources to 
address the dropout crisis.

n	American Graduate stations provide local forums for young 
people to examine the consequences of dropping out. Chicago’s 
WTTW and Free Spirit Media provide direct training to students in 
documentary media production and WHYY in Philadelphia offers 
media training through summer camps and local after school 
programs.



ACTION 
With over 800 partners around the country, 
public media stations are convening diverse, 
independent groups to encourage organizations, 
businesses, and school districts to work together 
in new ways – or sometimes even for the first time. 

RESULT 
Community organizations achieve greater 
results and reach more students by 
aligning expertise and resources toward 
shared vision.

www.americangraduate.org

ACTION 
Public media has built a vast digital collection 
of trusted student resources that are free and 
accessible online and through in-school and 
after-school programs. 

RESULT 
Communities are building critical “hands-
on” skills to engage at-risk youth and 
help connect students’ education to a 
successful future.

Free resources. Direct support. 
Engaging students.

n Detroit Public TV produced a series of teacher professional 
development videos focused on how to build student success skills 
for the workplace.  

n WEDU and WUSF in Tampa have partnered with Hillsborough County 
Public Schools to create a growing series of curriculum materials 
around school readiness and STEM education.  

n Vegas PBS provided free PBS Teacherline courses so teachers in the 
district can be up-to-date on instructional strategies to better serve 
the students’ needs.  

n PBS SoCal partnered with Vital Link to introduce media career 
opportunities to more than 500 middle and high school students. 

n KQED in San Francisco has partnered with ConnectEd and I-SEEED 
to deliver a series of STEM-based trainings for educators on the 
effective use of media in the classroom to teach work and life skills 
to students.  

n WUNC Public Radio in Chapel Hill is partnering with local schools to 
host a Youth Radio Club to mentor students in after school programs. 

n WPBA in Atlanta is working closely with the City of Atlanta Parks and 
Recreation’s Summer of Service Learning (SSL) initiative, teaching 
at-risk teens about being responsible community citizens. 

n In Tallahassee, WFSU hosted parent nights focused on engaging 
at-risk families in supporting educational goals of their children and a 
career lunch series.

New partnerships. Shared vision. 
Catalyzing change.

Public media reaches almost 99% of the 
U.S. population with free on-air and online 
content. Nearly120 million Americans tune 
into public television stations on a monthly 
basis, and approximately 65 million listen to 
public radio each week.

n In St. Louis, the Nine Network is bringing together a network of 
over 50 community partners to align key strategies and support for 
students’ success. 

n Colorado Public Television held an “Expert Summit” with partner 
organizations to hear perspectives and discuss possible solutions. 

n WFYI in Indianapolis hosted a public policy summit in partnership 
with the Indiana Partnership Center and other state organizations that 
moved the community to take collective action to reduce chronic 
absenteeism.

n Mississippi Public Broadcasting is working with the state legislature 
and community organizations such as the NAACP and 100 Black 
Men to identify solutions that can change local outcomes.

n WJCT in Florida partnered with the Jacksonville Public Education 
Fund’s One-by-One initiative to produce more than 100 community 
events and forums engaging over 1,000 citizen stakeholders that 
led to the development and ratification of a substantive community 
agreement to guide education reform in the district.  

n WHRO in Virginia hosted a series of community conversations with 
Norfolk Public Schools and more than 150 community stakeholders 
including parents, educators and business leaders to discuss the 
community’s role in improving high school graduation rates.



APT Alabama Public Television  AL
WVAS Montgomery, AL
KTOO Juneau, AK
Koahnic Broadcasting 
  Anchorage, AK
Radio Campesina  Phoenix, AZ
AETN Conway, AR
SoCal Los Angeles, CA
KLCS Los Angeles, CA
KVCR San Bernardino, CA
Valley PBS Fresno, CA
KQED San Francisco, CA
KVIE Sacramento, CA
CPT12 Colorado Public Television
KSJD Mancos, CO
KUVO Denver, CO
WETA Washington, DC
WHUT Washington, DC
WAMU Washington, DC
WFSU Tallahassee, FL
WUSF Tampa, FL
WEDU Tampa, FL
WJCT Jacksonville, FL
WLRN Miami, FL
WDSC Daytona, FL
PBA Atlanta, GA
GPB Georgia Public Broadcasting
WCLK Atlanta, GA

WTTW Chicago, IL
WQPT Moline, IL
WFYI Indianapolis, IN
WKYU Bowling Green, KY
WMMT Whitesburg, KY
LPB Louisiana Public Broadcasting 
 Baton Rouge, LA
WYES New Orleans, LA
KDAQ Shreveport, LA
WGBH Boston, MA
WGBY Springfield, MA
DPTV Detroit Public Television
WGVU Grand Rapids, MI
KMOJ-FM Minneapolis, MN
TPT Twin Cities Public TV  St. Paul, MN
Nine Network St. Louis, MO
MPB Mississippi Public Broadcasting 
 Jackson, MS
MPT Maryland Public Television 
 Owings Mills, MD
NET Nebraska Educational 
 Telecommunications
Vegas PBS Las Vegas, NV
KNPB Reno, NV
KNME Albuquerque, NM
Thirteen/WNET  Neww York, NY
WMHT Troy, NY
WCNY Syracuse, NY

WSKG Binghamton, NY
WXXI Rochester, NY
UNC-TV Research Triangle Park, NC
WFDD Winston-Salem, NC
WFSS Fayetteville, NC
WTVI Charlotte, NC
WUNC North Carolina Public Radio 
 Chapel Hill, NC
CET Cincinnati, OH
WGTE Toledo, OH
WOSU Columbus, OH
WLCH Spanish American Civic Association 
 Lancaster, PA
WHYY Philadelphia, PA
WMTJ Rio Piedras, PR
SCETV Columbia, SC
WSJK & WKOP  East Tennessee PBS 
 Knoxville, TN
WNPT Nashville Public Television, TN
WCTE Cookeville, TN
KRTS Marfa Public Radio  Marfa, TX
KUHT Houston, TX
KLRN  San Antonio, TX
KACV Amarillo, TX
WHRO Norfolk, VA
KBTC Tacoma, WA
MPTV Milwaukee Public Television, WI

www.americangraduate.org

American Graduate: Let’s Make It Happen is made possible by the 
Corporation for Public Broadcasting working with local public media 
stations, public media producers, and distributors to share resources 
and community models for increased efficiencies and local success. 
For every dollar of federal funding invested in public media, local 
stations are leveraging it six times over to benefit their communities and 
build an engaged and informed citizenry.

Research has shown that children need on-going support in order to 
graduate, starting in early childhood. During the past two decades, 
over 100 public media stations have helped at-risk and low-income 
communities build a strong foundation in early literacy to narrow 
the achievement gap. The CPB-PBS Ready to Learn Initiative is 
conducted in partnership with the U.S. Department of Education. 
Success depends on a robust ecology of strategies and supports 
surrounding a student that in turn builds capacity in families, 
educators, and the community for long-term success. 

To expand upon this deep investment in early education, public 
media began building additional resources in 2002 to help students 
transition to middle and high school and up through college and 
career milestones. This continuum of public media education 
services and engagement in high-need communities coalesced into 
a national effort called American Graduate: Let’s Make It Happen, 
in collaboration with America’s Promise Alliance’s Grad Nation 
campaign. The goal is to bolster the positive pace of improvement 
in high school graduation rates and help our country reach a 90% 
graduation rate by 2020. 

American Graduate partners  
and supporters include: 

Everyone Graduates Center at Johns Hopkins University 
School of Education

America’s Promise Alliance

The Alliance for Excellent Education

Civic Enterprises

Bill & Melinda Gates Foundation

Newman’s Own Foundation

Public Media’s Roles in Education
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Let’s make it happen

Delivering Results Across 33 States


